Programme BBA

Course Code

Course Title Business Economics
Type of Course | Core Course
Semester 2
Academic Level | 100 — 199
Course Details Credit Lecture per | Tutorial Practicum | Total Hours
week per week per week
4 4 - 60

Pre-requisites

Course
Summary

This course focuses on developing a strong understanding of cost,
revenue, and profit in a business, as well as recording and interpreting
financial data. It provides students with the necessary knowledge and
skills to communicate effectively using financial data.

Course Outcomes (CO):

CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Tools used
CO1 | Enable the learner to explain U C Instructor-
concepts of expenses, income, and created exams /
profit of an organisation. Quiz
CO2 [ Enable the learner to apply the Ap P Practical
accounting principles and Assignment /
standards to record the business Observation of
transactions. Practical Skills
CO3 [ Develop practical skills in the Ap P Seminar
preparation of financial statements. Presentation /
Group Tutorial
Work
CO4 | Enable the learner to understand U C Instructor-
the financial health of a business. created exams /
Home
Assignments
CO5 | Interpret and communicate Ap P One Minute
financial data effectively using Reflection
appropriate tools and techniques. Writing
assignments
CO6 [ Apply innovative financial Ap P Viva Voce
strategies to improve business
performance and profitability.

* - Remember (R), Understand (U), Apply (Ap), Analyse (An), Evaluate (E), Create (C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
Metacognitive Knowledge (M)
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Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (30) (70)
I Business, Economics and Markets 12 20 16
1 Business Environment: Meaning, Nature, Importance
2 Business Economics: Meaning, Nature, Importance
3 Business Organizations: Nature and Types of firms,
Internal Organization of the firm Structure of Industry,
Structure—Conduct—Performance Paradigm
4 | Economics and World of Business: Problem of Scarcity,
Demand and Supply
S | Macroeconomic and Microeconomics Environment,
Choices: Choice, Opportunity Cost, Rational Choice
6 | The Working of Competitive Markets: Business in a
Competitive Market
7 | Price Mechanism Demand and Supply — Determinants,
Schedules, Curves, Movements and Changes, and Laws
8 | Price & Output Determination — Equilibrium and New
Equilibrium
I Background to Demand and Supply
7 | Demand and the Consumer: Characteristics and
Approaches to Analysing Consumer Demand. 12
8 | Marginal Utility Theory, Demand Under Risk and 18
Uncertainty.
9 | Demand and the Firm: Estimating Demand Functions,
Forecasting Demand
10 | Cost and Production: Nature, Meaning and Types of costs.
11 | Production in the Short run and Long run, Cost in the
Short run and Long run
12 | Revenue: Meaning, Nature, Types and its Curves,
Calculation of Types of Revenue.
13 | Relationship of Price and Revenue. Profit maximization
Il Profit Maximization
14 | Alternative Market Structures: Perfect, Monopoly,
Monopolistic and Oligopoly Markets
15 | Profit Maximization under Perfect Competition and 12 18
Monopoly: The Short-run and Long-run equilibrium of the
firm.
16 | Economies and Diseconomies of Scales
17 | Profit Maximization under Imperfect Competition:
Monopolistic, Oligopoly and its Types
18 | Game Theory - Single-move games, Multiple-move games
v Business in the Factor Market
19 | Labour Markets, Wages, and Industrial Relations: Market-
determined wage rates and employment
20 | Power in the labour market, Low Pay and Discrimination.
21 | Investment and the employment of capital: The pricing of

Capital Services, The demand for and supply of capital
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services

22 | Reasons for government intervention in the market:
Markets and the role of government

23 | Government interventions in Market, Firm and Social
Responsibility.

24 | Liberalization, Privatization, and Globalization: Indian
Economy before and after LPG

25 | Macroeconomics Policies: Fiscal Policy, Monetary Policy

26 | Quantitative Easing, Balance of Payments and Exchange

Rates, GDP

12

18

Open Ended Module

e Case Study Analysis

e Economic Data Analysis Project: Students select a | 12 10
set of economic indicators (e.g., GDP, inflation
rates, unemployment rates) and analyse their
impact on a specific industry or business sector
over time. They present their findings through
charts, graphs, and a report that discusses how
these indicators affect business decisions.
e Cost-Benefit Analysis for a Community Project:
Students propose a community project (e.g., a local
park renovation, a recycling programme) and
conduct a cost-benefit analysis to evaluate its
feasibility and potential impact. They must
consider various costs, benefits, and stakeholders
in their analysis.
Mapping of COs with PSOs and POs:
PSO1 | PSO2 | PSO3 | PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7
CO 2 1 2 2 2 2 1 1 2
1
CO 3 2 3 2 3 1 2 1 3
2
(6{0) 3 2 3 2 2 1 1 2 2
3
(6{0) 2 2 2 2 1 2 1 2 1
4
CO 2 2 3 2 3 2 2 2 3
5
CO 2 3 2 2 3 1 1 2 3
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Mode of Assessment — CCA (Continuous Comprehensive Assessment) -

Summative Assessment (SA)

a. Written test

b. Open book test

c. Laboratory report

d. Problem based assignments

e. Individual project report

f. Case study report

g. Team project report

h. Literature survey

i. Standardized Test
Formative Assessment (FA)

a. Practical Assignment

Viva
Quiz
Interview
Class Discussion
Seminar
Group Tutorial work
Home assighments
Self and peer Assessments
Oral presentations
Observation of practical skills

~T T T@ e 20T

REFERENCES
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Hidden Side of Everything. William Morrow.



Programme BBA
Course Code
Course Title Financial Management
Type of Course | Core Course / Minor
Semester 2
Academic Level | 106-199
Course Details Credit Lecture per | Tutorial Practicum | Total Hours
week per week per week
4 4 - 60

Pre-requisites

Course
Summary

corporate growth.

To impart to the students an understanding of the corporate financial
resources and how to use them to make wise decisions about
investments, capital structure, and financing in order to maximise

Course Outcomes (CO):

CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# Tools used
COl1 [Comprehend capital structure theories U C Instructor-
and the concept of capital structure created exams
/ Quiz
CO2 |[Explain the purpose of financial Ap P Practical
management, the sources of funding, and Assignment /
the responsibilities of the financial Observation
manager of Practical
Skills
CO3 | Determine the issue and decide which Ap P Seminar
alternative investments are the best Presentation /
Group

Tutorial Work
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CO4

Utilize quantitative financial instruments U
when making leasing financing decisions

Instructor-
created exams
/ Home
Assignments

CO5

Evaluate the company’s dividend policy

Ap

Instructor-
created exams
/ Home
Assignments

* - Remember (R), Understand (U), Apply (Ap), Analyse (An), Evaluate (E), Create (C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
Metacognitive Knowledge (M)

Detailed Syllabus:

Module

Unit

Content

Hrs
(60)

Internal
(30)

External
(70)

Time Value of Money & Sources of Financing

Meaning of Time value of money —Future value of
single cash flow & annuity, present value of single
cash flow (Theory & Problem).

Annuity & perpetuity. Simple interest & Compound
interest, Capital Recovery & Loan Amortization.
(Theory & Problem).

Sources of Financing, Shares, Debentures, Term loans,
Lease financing, Hybrid financing, Venture Capital,

Angel Investing and Private Equity, Warrants and
Convertibles (Theory Only).

12

20

16

Capital Structure

Cost of Capital: Basic Concepts. Cost of Debenture
Capital, Cost of Preferential Capital, Cost of Term
Loans, Cost of Equity Capital (Dividend discounting
and CAPM model) - Cost of Retained Earnings.
(Theory & Problem).

Determination of Weighted Average Cost of Capital

(WACC) and Marginal Cost of Capital. (Theory &
Problem).
Case Study on WACC.

Capital Structure & Market Value of a Firm. Theories
of Capital Structure — NI approach, NOI approach,
Modigliani Miller approach, Traditional Approach
(Theory & Problems)

Planning the Capital Structure: EBIT and EPS
Analysis. ROl & ROE Analysis. (Theory & Problems).

12

Investment Decisions

Capital Budgeting process, Investment Evaluation
Techniques

10

Net Present Value

11

Profitability Index

12

18

18
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12

Internal Rate of Return

13

Modified Internal Rate of Return

14

Payback Period, Discounted Payback Period,
Accounting Rate of Return

15

Risk Analysis in Capital Budgeting- Sensitivity
Analysis, Scenario Analysis, Monte Carlo Simulation.
(Numerical Problems).

16

Understanding the role of working capital in business,
Factors

Dividend Decisions

17

Dividend Policy, Types and Factors Influencing
Dividend Decision

18

Theories of dividend policy: Relevance of Dividend
Decision

19

Theories of dividend policy: Irrelevance of Dividend
Decision

20

Walter’s Model

21

Gordon’s Model

22

Modigliani & Miller Approach

Open Ended Module

12

18

Crisis Management Simulations: Develop role-playing
exercises that place students amid a financial crisis
scenario (e.g., a sudden market crash, a cybersecurity
breach affecting financial data, or a liquidity crisis).
Task them with developing and presenting crisis
management strategies that include immediate
responses and long-term financial planning to mitigate
the impact.

Social Impact Investing Workshop: Organize
workshops that introduce students to the concept of
impact investing—investments made with the intention
to generate positive, measurable social and
environmental impact alongside a financial return.
Students can work on projects that involve designing
an impact investment strategy for a hypothetical
organization, emphasizing the alignment of financial
returns with social goals.

Digital Currency and Payment Systems Seminar: Host
a seminar series that covers the evolution and impact
of digital currencies and new payment systems on
traditional banking and financial transactions. Topics
could include blockchain technology, the rise of
cryptocurrencies, mobile payment innovations, and
central bank digital currencies (CBDCs). Invite
industry experts to provide insights and foster
discussion among students on the future of money and
payments.

12

10

60 % Problem & 40 % Theory
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Mapping of COs with PSOs and POs:

PSO1 [PSO2 | PSO3 | PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7

(6{0)] 3 2 1 3 2 2 2 1 2 1 2
1

(6{0)] 2 3 1 3 2 3 1 2 2 1 3
2

(6{0)] 3 2 2 3 2 2 1 1 2 2 2
3

(6{0)] 2 3 1 3 2 1 2 1 1 2 1
4

(6{0) 3 3 2 3 2 3 2 2 1 2 3
5

Assessment Rubrics:

Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Mode of Assessment — CCA (Continuous Comprehensive Assessment) -

1. Summative Assessment (SA)

a. Written test

b. Open book test
c. Laboratory report
d. Problem based assignments
e. Individual project report
f. Case study report

g. Team project report

h. Literature survey
i. Standardized Test

2. Formative Assessment (FA)

a. Practical Assignment
b. Viva
c. Quiz
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Interview

Class Discussion

Seminar

Group Tutorial work
Home assignments

Self and peer Assessments

Oral presentations
Observation of practical skills

REFERENCES
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Hill.

Chandra, P. (2011). Financial Management (8th ed.). Tata McGraw Hill.
Vishwanath, S. R. (2019). Corporate Finance: Text and Cases (3rd ed.). Sage
Publishing.

Van Horne, J. C. (12th ed.). Financial Management & Policy. Pearson. [Note: The
publication year is missing, which is crucial for APA format. It's recommended to
find this detail for a complete citation.]

Mittra, I. S., Rai, S. K., Sahu, A. P., & Starn, H., Jr. (2015). Financial Planning:
Theory and Practice (1st ed.). Sage Publishing.

Kothari, R. (2017). Financial Management: A Contemporary Approach (2nd ed.).
Sage Publishing.



Programme BBA

Course Code

Course Title Foundations for Business Analytics
Type of Course | Core Course / Minor
Semester 2
Academic Level | 100-199
Course Details Credit Lecture per | Tutorial Practicum | Total Hours
week per week per week
4 4 - 60
Pre-requisites
Course This course offers a comprehensive exploration of fundamental
Summary principles and advanced applications in business analytics. Beginning

with the basics of probability, covering random experiments and sample
spaces, the course progresses to delve into theoretical distributions,
sampling methods, and estimation techniques. It places a strong
emphasis on understanding various probability distributions and their
practical implications in real-world scenarios. Overall, the course is
designed to equip participants with a robust foundation in business
analytics, fostering their ability to interpret and leverage data for
informed decision-making in diverse professional environments.

Course Outcomes (CO):
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CO CO Statement Cognitive Knowledge Evaluation
Level* Category# Tools used

CO1 [ Demonstrate a sound U C Instructor-
understanding of fundamental created exams /
Business Analytics concepts Quiz

CO2 | Develop proficiency in statistical Ap P Practical
analysis, including probability Assignment /
estimation using relative Observation of
frequency, joint probability, and Practical Skills
conditional probability

CO3 [ Apply probability concepts to Ap P Seminar
make informed decisions in Presentation /
business contexts Group Tutorial

Work

CO4 [ Demonstrate  competence in Ap P Instructor-
correlation analysis and created exams /
comprehend regression analysis, Home
in making managerial decision Assignments
making

CO5 [ Developing the ability to Ap P Instructor-
interpret and analyze index created exams /
numbers to assess changes in Home
prices, production, or other Assignments
economic indicators in the real
business scenario for decision
making

CO6 [ Developing the ability to use time Ap P Seminar

series data to make predictions
and forecasts for future trends
and values

Presentation /
Group Tutorial
Work

* - Remember (R), Understand (U), Apply (Ap), Analyse (An), Evaluate (E), Create (C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
Metacognitive Knowledge (M)

Detailed Syllabus:

Module | Unit | Content Hrs |Internal|External
(60) (30) (70)
I Introduction to Business Analytics & Probability 12 20 16
1 | Business Analytics, Why Analytics, Types of Business
Analytics.
2 | Random Experiment, Sample Space, Event, Probability
Estimation using Relative Frequency, Algebra of Events.
3 | Fundamental Concepts in Probability — Axioms of Probability,
Joint Probability
4 | Marginal  Probability, Independent Events, Conditional
Probability, Application of Simple Probability, Bayes’ Theorem
1 Theoretical distributions 12 18
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5 | Random Variables, Probability Density Function (PDF) and
Cumulative Distribution Function (CDF) of a Continuous
Random Variable

6 | Binomial Distribution,

7 | Poisson Distribution

8 Normal Distribution, Chi-Square Distribution, Student’s t-
Distribution, F-Distribution

i Sampling, correlation and regression analysis 12 18

9 | Sampling and Estimation

10 | Population Parameters and Sample Statistic,

11 | Sampling, Probabilistic Sampling, Non-Probability Sampling,

12 | Sample Size Estimation for Mean of the Population, Estimation
of Population Parameters

13 | Central Limit Theorem

14 | Correlation: - Meaning, significance and types; Methods of
Simple correlation

15 | Karl Pearson’s coefficient of correlation, Spearman’s Rank
correlation

16 | Regression -Meaning and significance

17 | Regression vs. Correlation - Linear Regression, Regression lines
(XonY, Y on X) and Standard error of estimate

v Time Series and Index Number 12 18

18 | Meaning and Significance — Utility, Components of Time Series-
Measurement of Trend: Method of Least Squares

19 | Parabolic Trend and Logarithmic Trend-

20 | Index Numbers: Meaning and Significance,

21 | Problems in Construction of Index Numbers, Methods of
Constructing Index Numbers — Weighted and Unweighted, Test
of Adequacy of Index Numbers,

22 | Chain Index Numbers

\ Open Ended Module 12 10

1 Analytics Case Competitions: Organize a case competition
where students work in teams to solve a current business issue
using analytics tools and methodologies. Companies could be
invited to present actual challenges they are facing, and students
would propose data-driven solutions.

2 | Data Visualization Challenges: Host challenges where students
use tools like Tableau, Power BI, or Python libraries to create
compelling visualizations from raw data. The best visualizations
could be showcased to promote a culture of excellence and
creativity.

3 | Analytics Blog or Newsletter: Students could contribute to a blog

or newsletter dedicated to business analytics, writing about new
tools, technologies, case studies, or their own project
experiences.

80% Problems and 20% Theory

Mapping of COs with PSOs and POs:
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PSO1 | PSO2 [PSO3 | PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7
CO 3 2 1 3 2 2 2 1 2 1 3
1
CO 2 3 1 3 2 3 1 2 2 1 3
2
CO 3 2 2 3 2 2 1 1 2 2 3
3
CO 2 3 1 3 2 1 2 1 1 2 2
4
CO 3 3 2 3 2 3 2 2 1 2 3
5
CO 3 2 1 3 2 2 2 1 2 1 2
6

Correlation Levels:
Level Correlation
Nil
Slightly / Low

Moderate / Medium

WIN|E=|

Substantial / High

Assessment Rubrics:

Mode of Assessment — CCA (Continuous Comprehensive Assessment) -

Summative Assessment (SA)
a. Written test
b. Open book test
c. Laboratory report
d. Problem based assignments
e. Individual project report
f. Case study report
g. Team project report
h. Literature survey
I. Standardized Test

Formative Assessment (FA)
a. Practical Assignment
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Viva

Quiz

Interview

Class Discussion

Seminar

Group Tutorial work
Home assignments

Self and peer Assessments

Oral presentations
Observation of practical skills
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Excel for effective business decision-making. The course provides a
competitive edge by fostering practical application, making it an
invaluable resource for professional development in today's data-driven

business landscape.

Programme BBA
Course Code
Course Title Spreadsheet Modelling for Business
Type of Course | SEC
Semester 2
Academic Level | 106-199
Course Details Credit Lecture per | Tutorial Practical Total Hours
week per week per week
3 2 - 2 60
Pre-requisites There are no prerequisites for this course.
Course This Spreadsheet Modelling for Business course provides a
Summary comprehensive overview and hands-on experience in utilizing Microsoft

Course Outcomes (CO):

CO CO Statement Cognitive | Knowledge | Evaluation
Level* Category# Tools used

CO1 | Comprehensive understanding of U C Instructor-
spreadsheet ~ modelling  techniques, created exams
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ranging from basic functionalities to / Quiz
advanced tools and applications in
business contexts.

CO2 | Impart practical skills to efficiently use Ap P Practical
Excel for various analytical and Assignment
modelling tasks.

CO3 [ Explore advancd analytics tools, and Ap Seminar
apply these skills to real-world business Presentation /
scenarios Group

Tutorial Work

CO4 | Apply learned skills to practical business Ap Instructor-
scenarios, including contact created exams
management, marketing, customer and / que
vendor management, sales reporting, and Assignments
invoice preparation.

CO5 [Enable students to integrate their broader U C One Minute
business knowledge with spreadsheet Reflection
modelling skills. Writing

assignments

* - Remember (R), Understand (U), Apply (Ap), Analyse (An), Evaluate (E), Create (C)
# - Factual Knowledge(F) Conceptual Knowledge (C) Procedural Knowledge (P)
Metacognitive Knowledge (M)

Detailed Syllabus:

Module | Unit | Content Hrs | Internal | External
(60) | (25) (50)
I Spreadsheet Modelling for Business 8 10 8
1 | Introduction to Spreadsheet- Functions of Spreadsheet-
Spreadsheet Uses and Limitations.
2 | Understanding Microsoft Excel, Excel Workbook Windows,
Basic Spreadsheet Skills, Excel Help System, Opening and
Closing and saving Workbooks.
3 | Understanding Workbook File Formats, Creating New
Workbooks, Selecting Cells, AutoSum and AutoFill
Function, Cell Referencing and Request. Formatting Cells,
Formatting Numbers, Placing Cell Alignment, Cell, Rows
and Columns, Page Layouts in Excel.
4 | Understanding Worksheets: Adding, moving and copying
Worksheets, Editing, Copying and Moving Cells,
Understanding Ribbons and Toolbar
I Entering Formulas into Excel 10 12
5 | Entering Formulas into Excel
6 | Control-Flow Statements-Charts in Excel- Dash Board-
Sensitivity Analysis.
7 | Creating Tornado Diagrams, Pivot Tables and charts.
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8 | Modelling with IFPS and VBA
i Matrix Operations 11 15
9 | Matrix Operations
10 | Regression Analysis
11 | Macros - Recording and Editing
12 | Lookup and Reference Functions
13 | DCF-NPV and IRR Function
14 | Data Tables
15 | Database Manipulation
16 | Workbook Sharing & Merging- Customizing Toolbars and
Menus
17 | User-Defined Functions- Matrix Operations in Excel-
Auditing Tools
v Pivot tables 11 15
18 | Using Pivot tables
19 | Slicers -Report Filters for basic analytics, Contact
Management and Marketing with Excel.
20 | Managing Customers, Vendors and Employees, Gaining
Product and Service Insights.
21 | Sales reports using Excel
22 | Supervising Sales with Excel, Preparing Invoices.
\ Practicum 20
1 | Practical Sessions by using Spreadsheet Softwares 15
2 | Spreadsheet Modeling Contests: Host competitions where
students are given a set of data and a business problem to
solve within a limited time. This could be done individually
or in teams.
3 | Industry Expert Sessions: Invite business professionals who
use spreadsheet modelling in their work to share their
experiences, challenges, and tips.
Mapping of COs with PSOs and POs:
PSO1 | PSO2 | PSO3 |PSO4 | PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7
CO1 3 2 1 2 2 2 2 1 2 1 3
CO?2 3 3 2 3 2 3 1 2 2 1 3
CO3 3 3 2 3 2 2 1 1 2 2 3
CO 4 2 2 2 2 2 1 2 1 1 2 2
CO5 3 2 2 3 2 3 2 2 1 2 3
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Correlation Levels:

Level Correlation
- Nil
1 Slightly / Low
2 Moderate / Medium
3 Substantial / High

Assessment Rubrics:

Mode of Assessment — CCA (Continuous Comprehensive Assessment) -

Summative Assessment (SA)
a. Written test
b. Open book test
c. Laboratory report
d. Problem based assignments
e. Individual project report
f. Case study report
g. Team project report
h. Literature survey
i. Standardized Test
Formative Assessment (FA)
a. Practical Assignment
Viva
Quiz
Interview
Class Discussion
Seminar
Group Tutorial work
Home assighments
Self and peer Assessments
Oral presentations
Observation of practical skills

AT T@ e 20T
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Programme BBA

Course Code
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